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MERCEDES-BENZ REPORTS Q3 

2022 SALES of 72,389 VEHICLES  

 
ATLANTA – Mercedes-Benz USA (MBUSA) today reported Q3 2022 sales of 72,389 Mercedes-

Benz Passenger Cars and 15,293 Vans, bringing MBUSA to a grand total of 87,682 vehicles for the 

quarter, an increase of 23.2% over the comparable period last year. On a year-to-date basis, 

MBUSA recorded sales of 213,745 Mercedes-Benz passenger vehicles and 48,711 Vans. This 

brings MBUSA’s total year-to-date sales to 262,456 units, an increase of 3.5% versus 2021.  

“Our Mercedes-EQ electric offensive accelerated in September with the arrival of the EQB 

and US-built EQS SUV at dealerships, two exciting new electric models in high demand 

segments.” said Dimitris Psillakis, President and CEO of MBUSA. “With the upcoming launch of 

the highly anticipated EQE Sedan, we expect a strong close the final quarter of 2022.”  

Mercedes-Benz volume leaders in Q3 included the GLC, GLE, and C-Class model lines. 

The GLC led totals with 19,456 units followed by the GLE with sales of 13,802. The C-Class 

rounded out the top three with 8,980 units. Year-to-date, MBUSA’s volume leaders are the GLC, 

GLE and C-Class with totals of 55,515; 46,250; and 18,124 respectively.  

Q3 sales of the all-electric Mercedes-EQ sales totaled 2,717 units, with 1,701 EQS Sedans, 

277 EQS SUVs and 739 EQB SUVs sold. Q3 sales of Mercedes-AMG high-performance models 

totaled 9,021 units, an increase of 25.6% versus the same quarter, last year. 

Separately, Mercedes-Benz Certified Pre-Owned (MBCPO) models recorded sales of 

33,624 vehicles during the second quarter, and 99,652 YTD 2022, an increase of 1.6% compared to 

the previous quarter.  
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About Mercedes-Benz USA 

Mercedes-Benz USA (MBUSA), headquartered in Atlanta, is responsible for the distribution, 

marketing and customer service for all Mercedes-Benz products in the United States. MBUSA 

offers drivers the most diverse lineup in the luxury segment with model lines ranging from the 

entry GLA SUV, to the flagship S-Class and the all-electric EQS. 

MBUSA is also responsible for Mercedes-Benz Vans products in the U.S. More information on 

MBUSA and its products can be found at www.mbusa.com and www.mbvans.com. 

Accredited journalists can visit our media site at media.mbusa.com.  

 

News Media Contact:  

Anne McGregor; anne.mcgregor@mbusa.com 

Ashley Gissell: ashley.gissell@mbusa.com 
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