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Mercedes-Benz Casts Roger Federer
in the Role he was Bjorn to Play

Atlanta, GA — Roger Federer may be done competing for the remainder of 2016, but he is
certainly not done entertaining his fans and tennis enthusiasts. To commemorate the launch
of the new 2017 Mercedes-Benz SL during the US Open, Mercedes-Benz USA (MBUSA)
featured long-time ambassador Federer in “Timeless,” a series of vignettes celebrating
icons of the tennis world across different decades, paired with a Mercedes-Benz SL from
the same era.

Except Federer wasn’t cast in the campaign as Federer, per se. Instead, he showcases a
history of the past 50 years that include tennis greats such as Rod Laver, John McEnroe,
Andre Agassi and Bjorn Borg. MBUSA did not put Federer in hair extensions and fake
chest hair just for fun. Outfitted as players in years past, he drives an SL of similar vintage
to demonstrate the enduring excellence of these two timeless legends.

“By putting Roger in an inherently sharable, fully digital campaign, preceded by a week of
teasers on MBUSA’s social channels, we hope to provide some entertainment for tennis
fans and pique interest in our own icon among social- and digital-first consumers,” said
Mark Aikman, general manager of marketing at MBUSA. “The Mercedes-Benz SL evokes
the iconic design that lasts through the ages, which pairs well with the legends of tennis
and the origins of Roger’s stature today.”

Narrated by sportscaster Bill Macatee, the video runs through the decades of Federer as
“the kid,” smashing water coolers and wearing a sweater in the summertime without
breaking a sweat. As each of these athletes propelled tennis to a higher level in their
respective eras, so too the accompanying Mercedes-Benz SL advanced the automotive
world—without quite as much pomade. The look of “vintage Federer,” achieved with



combination of CGI and practical effects like using a real camcorder, makes it seem like
Federer has been with us the whole time.

The video, which was first released by Roger Federer on his Facebook page, is available
on MBUSA'’s YouTube channel.

About Mercedes-Benz USA

Mercedes-Benz USA (MBUSA), headquartered in Atlanta, is responsible for the distribution,
marketing and customer service for all Mercedes-Benz products in the United States. MBUSA
offers drivers the most diverse lineup in the luxury segment with 15 model lines ranging from the
sporty CLA-Class four-door coupe to the flagship S-Class and the Mercedes-AMG GT S.

MBUSA is also responsible for Mercedes-Benz Vans and smart products in the U.S. More
information on MBUSA and its products can be found at www.mbusa.com,
www.mbsprinterusa.com and www.smartusa.com.
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